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Objective #1 KPI's To Follow
Q1 Q3

Q2 Q4

Objective #2 KPI's To Follow
Q1 Q3

Q2 s

Objective #3 KPI's To Follow
Q1 Q3

Q2 Q4

Planes (Awareness) Tanks (Consideration) People (Decision) Tools (Support)
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Growth Clients

Marketing Objectives

Initiatives
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Marketing Investments
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